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Russo Lee Gallery, Portland, OR, with work by Elizabeth Malaska.

In this challenging business environment for brick-and-mortar
galleries, faced with rising rents and online competition, we
talked with several leaders in the field to learn how they are
adapting or changing their modus operandum. Martha Lee,
owner of Russo Lee Gallery in Portland, OR, says, “We have
been doing lots of different things including online outreach.”
The gallery, in business 32 years, has recently joined Artsy, as
have others we interviewed.
“It does bring additional expo-
sure to a broader clientele,”
says Ms. Lee. “People from
other parts of the country
have contacted us who might
not have otherwise.” After
taking a long break from art

fairs, the gallery participated
in the Seattle Art Fair last
summer, produced by Art
Market Productions, and will
do so again this year, as well
as adding sister show Art
Market San Francisco in April.

THE SHIFTING RETAIL 
MODEL FOR GALLERIES

THE INDEPENDENT NEWS SOURCE

QUOTE OF THE MONTH:
“We have gone to the Internet,
while still maintaining the (brick-
and-mortar) gallery, and it is 
fantastic. I see a new lease 
on life for the gallery.” 

John Graves, page 10.

ARTEXPO NEW YORK,
SOLO & FOTO SOLO
APRIL 19–22 

The 40th anniversary of 
Artexpo New York, also 
featuring SOLO and FOTO
SOLO, will be celebrated at
the four-day show, April
19–22, on Pier 94 in New
York City. Some 400 
exhibitors, representing 40
countries, including publish-
ers, artist representatives,
artists, and photographers
are anticipated at the trade
and consumer event. Show
preview is on page 14.

IN REMEMBRANCE:
SCULPTOR BILL TOMA

Bill Toma delighted in the
symbolism of his sculpture
that spoke to the literature
that he so enjoyed. He is 
remembered on page 8. 

FRAMING REPS BRING
MORE THAN JUST
NEW PRODUCTS

Custom framers know that
having a good relationship
with their sales reps reaps
more than good pricing and
access to new products.
They provide information
on the industry, trends, and
new technology. Full article
begins on page 18.

THE GYPSY NATURE 
OF ART GALLERIES

The historically itinerant 
nature of art galleries, often
forced by high rents into
lesser known communities,
is explored by marketing
expert Cristi Smith. As she
says, most gallerists are
hardworking innovators
with the ability to change
course. Go to page 22.

continued on page 10
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The 40th anniversary of Art-
expo New York, also featur-
ing SOLO and FOTO SOLO,
will be celebrated at the 
four-day show, April 19–22,
on Pier 94 in New York City.
Some 400 exhibitors, repre-
senting 40 countries, incl-
uding publishers, artist
representatives, artists, and
photographers are antici-
pated at the trade and con-
sumer event, with Thursday
designated as trade-only. The
curatorial theme of this year’s
show is Magnify—examining
four decades of artistic 
expression through a retro-
spective lens. Linda Mariano,
managing director of market-
ing for Redwood Media
Group, owner and producer
of the show, says, “It is an
honor to be the keeper of the

legacy of Artexpo New York
and the support it gives to
the industry.” In discussing
why it is important for gal-
leries, dealers, and other
members of the trade to at-
tend, she says Artexpo has
always been, and continues
to be, a place to find both
new and established artists
“that they fall in love with and
feel can be a revenue contrib-
utor to their business.”

As a part of the 40th an-
niversary initiative, the
show’s education program
has been expanded. Among

the new presentations is a
seminar by the Clark Hulings
Fund, a non
profit organiza-
tion established
by the family 
of the late artist
to continue his
legacy by sup-
porting visual
artists. Follow-
ing the seminar
on Friday after-
noon, there will
be time for 
one-on-one con-
sultations. Other
educational of-
ferings include
Dream to
Launch, Making
the Internet
Work for You;
First You Jump:

Using Your Creativ-
ity to Fly; Art 
Lab Explorations,
and more, including
legal issues on
Thursday after-
noon, as well as
small group chats
early Friday, Satur-
day and Sunday
morning. Satur-
day’s education
has a focus on de-
sign. The presence
of sculpture will be

expanded this year with the
introduction of a sculpture
garden towards the end of
the pier, at the back of Art-
expo, in the vicinity of the
Euro Café. In addition, there
will be sculpture placed
around the show floor.

One area of the show that
has become very successful,
says Ms. Mariano, is the 
Rising Artist Gallery. “It is an
area that we have created 
to support rising emerging
artists, and I think it encom-
passes one of the primary
missions of Redwood Media

Group.” Artists who are not
quite ready to exhibit in

SOLO, are invited
to apply. This year,
46 have been cho-
sen to have their
work presented in
the curated gall-
ery setting. “It is 
a wonderful plat-
form for an artist
to launch off, and
we have seen
them picked up 
by a gallery or
publisher, or are 
now exhibiting in
SOLO.” Another
feature of the
show is the 
Spotlight Program
where a curated
selection of artists
and galleries are

chosen who are considered
to be bringing something
unique to the show.

As usual there will be par-
ties—a trade preview party
on Thursday, 5–7 p.m., and
an opening night party on Fri-

day, 4–8 p.m. For more infor-
mation, visit the website:
www.artexponewyork.com.

CHRIS PASCHKE’S WORK
ACCEPTED INTO 
‘CALIGRAPHIES IN 
CONVERSATION’ EXHIBIT

TEHACHAPI, CA—Chris
Paschke of Designs Ink Art,
who is celebrating her 20th
year with Wild Apple, and is
also represented by Studio
EL and Grand Image, is one
of only 25 artists that are
being featured in the online
exhibition, “In Search of Hid-
den Meaning,” that runs for
three months through June 
12 at: www.calligraphies.org/
hidden-meaning-exhibition.
Initiated in 2012, Calligra-
phies in Conversation is a
program made possible by
the support of the Islamic 
Cultural Center of Northern
California and a grant from
the Alliance for California 
Traditional Arts. Their goal
has been to share exhibitions
of traditional artworks from
different cultures in an at-
tempt to foster dialogue
through that art.

Shown is Paschke’s “Just for
You,” offering the coolness of
soft violet grey and neutral off
white tones representing the
passing of winter, while the
two-tone gold leaf represents
the shifting of cold to the
warming of spring. Assorted
lettering represents the winds
blowing fallen petals and the
unswept path within the poem
by Dufu, now swept clean in
anticipation of birth of the 
new season. To reach Chris
Paschke, e-mail her at:
info@designsinkart.com.
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ARTEXPO NEW YORK, SOLO & FOTO SOLO

“Hot Pink Teddy” by
Marc Lipp, an original
mixed media on can-
vas, 48 by 72 inches
($12,000) from Smart
Publishing: www.
smart-publishing.com.

Tomasz Rut’s “The Palette”
is an oil on canvas, 41 by 57
inches retailing for $18,000
from Tomasz Rut Fine Art:
www.tomaszrutstudio.com.

The sculpture of Rabarama, as well as
work by some 12 other artists, will be
presented by Contemply Gallery, Flo-
rence, Italy: www.contemply.com.
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April 5 –8: The Photography
Show, Pier 94, New York.
Presented by the Association
of International Photography
Art Dealers (AIPAD). Visit:
www.aipadshow.com.

April 12 –15: Dallas Art 
Fair at the Fashion Industry
Gallery, 1807 Ross Ave., Dal-
las. Produced by the Dallas
Art Fair Team. For details, e-
mail: kelly@dallasartfair.com
or: www.dallasartfair.com.

April 14–18: International
Home Furnishings Market,
High Point, NC. Visit: www.
highpointmarket.org for de-
tails or call (800) 874-6492. 

April 19 –22: Artexpo New

York, SOLO, and FOTO
SOLO, Pier 94, New York
City. Produced by Redwood
Media Group. For more in-
formation, go to the website:
www.artexponewyork.com
or send an e-mail to: info@
redwoodmg.com.

April 19 –22: Art! Vancou-
ver, Vancouver Convention
Center. Presented by Van-
couver Visual Art Foundation.
Visit: www.artvancouver.net
for more details.

April 26 –29: Art Market
San Francisco, Fort Mason
Center, San Francisco. Pro-
duced by Art Market Produc-
tions. For more details, visit:
www.artmarketsf.com.

April 27–29: StartUp Art
Fair San Francisco, Hotel Del
Sol, 3100 Webster Street,
San Francisco. For details,
visit: www.startupartfair.com.

May 2–6: Art New York,
Pier 94, New York City. Pro-
duced by Art Miami LLC. For
more information, visit: www.
artnyfair.com or phone (800)
376-5850.

May 2–6: Superfine! 459
West 14th St., Meatpacking
District, New York. For de-
tails: https://superfine.world.

May 3–6: Context New
York, Pier 94, New York. Pro-
duced by Art Miami LLC. Call
(305) 517-7977 for details, or

visit: www.contextnyfair.com.

May 3–6: Frieze Art Fair,
Randall’s Island Park, New
York. Use East 35th St.
Frieze ferry. For fair and travel
information, visit the website:
www.frieze.com.

May 4–8: TEFAF New York
Spring, Park Avenue Armory,
between 66th and 67th Sts.,
New York. Produced by
TEFAF Maastricht. For infor-
mation, visit: www.tefaf.com.

May 20–22: Surtex, Javits
Convention Center, New
York. Produced by Emerald
Expositions LLC. Visit the
website: www.surtex.com for
more information.
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